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All the World’s a Stage
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And we are all players

foe -
’ |

The Wine Economist




Washington’s Pinot Envy
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Pinot Evil
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Global Success Stories
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Wrong (and Right) Lessons
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Location, Location, Location?

Distribution bottleneck? No substitute for quality
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Know Your Market

Know who knows (and who doesn’t) and market
and message accordingly

Know that Don’t know that
they know they know
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A World of Wine

the Wines
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Think Global, Drink Local

Jaste the Wines Draw the right conclusions
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